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Code of Business Conduct of Synres 
 
Three Dimensions 
On the following pages we present the Synres Code of Business 
Conduct along the three sustainability dimensions of People, 
Planet and Profit. 
 
The Synres Code of Business Conduct has an umbrella function 
for, among other things: Trade Control Compliance, 
Competition Law Compliance and Synres Safety, Health and 
Environment Policy. 
 
 
People: the human dimension 
Respect for people, recognition of their fundamental rights and 
a belief in the power of their diversity are key principles 
underlying Synres’ policies and operations. This translates into 
a human resources policy that is based on openness, fairness 
and trust and is aimed at promoting personal growth and 
integrating different views. It also translates into top priority 
for safety and health.  
And in the broader context of our business activities, it means 
that we acknowledge and respect fundamental human rights as 
defined by the United Nations. 
 
SYNRES business principles on this dimension: 

 Diversity and non-discrimination – We strive for a 

diverse workforce. We recruit, employ and promote 

employees on the sole basis of their qualifications and 

abilities for the work to be performed and do not 

discriminate in any manner on the basis of race, 

ethnic background, nationality, age, religion, gender, 

sexual orientation or disability. 

 Forced labor and child labor – We do not use forced 

labor or child labor; we act in line with conventions 

138 (Minimum Age) and 182 (Worst Forms of Child 

Labor) of the International Labor Organization.  

 Health and safety – With respect to health and safety 

we implement strict policies with the aim to create an 

incident- and injury-free work environment and to 

prevent the occurrence of occupational illness and 

health problems associated with our activities. At all 

levels, we expect our employees to play an active role 

in identifying and rectifying unsafe situations. 

 Protection of personal information – We respect the 

privacy of our employees and those of our business 

partners, and we store and use personal data in 

accordance with good practices with regard to privacy 

protection. 

 Freedom of association – We respect the right of our 

employees to freedom of association and collective 

bargaining. 

 Social behavior – We encourage our employees to 

adopt a civicminded and socially responsible attitude, 

and to be sensitive to local traditions and customs. 

 Employee development – We support our employees in 

their growth and personal development by offering 

them training, coaching and mentoring. We invest in 

the knowledge and skills of our employees on an 

ongoing basis to support their long-term employability. 

 Employee involvement – We create an 

atmosphere of candor and stimulate openness 

and accountability by involving our employees in 

the development and execution of our business 

objectives. We encourage and provide channels 

for employee feedback. 

 Fair remuneration – We pursue a fair and 

competitive remuneration policy with due 

recognition for performance. 

 Standards of business partners – We expect our 

suppliers, agents, distributors and other partners 

to work according to business principles as set 

forth in this Code. 

 Responsibility for people in the world – We 

contribute to the quality of life of our own 

employees, as well as other people of our society 

where possible, via our products as well as 

through providing products/technologies to those 

who need them. 

 
Planet: the environmental dimension 
At Synres, we are keenly aware of our responsibility for 
the environment, and we are convinced of the importance 
of sustainable entrepreneurship and good corporate 
citizenship. 
This means that we strive to conduct our activities in a 
way that meets today’s needs without compromising the 
ability of future generations to meet their needs. As part 
of this commitment, we endorse the obligations as 
formulated in the chemical industry’s Responsible Care® 
Program. 
 
SYNRES business principles on this dimension: 

 Choice of products and production processes – In 

deciding what products we want to make, what 

production processes we want to use and what 

new technologies we want to develop, we are 

guided by our commitment to sustainability and 

safety, and we take public opinion seriously into 

account. 

 Continuous improvement – We continually 

evaluate and improve our products, working 

methods, production processes and services in 

order to make sure they are safe and acceptable 

from the point of view of our employees, our 

customers and other stakeholders. 

 Energy and raw materials – We make an ongoing 

effort to minimize the use of raw materials and 

energy. 

 Product Stewardship – In accordance with the 

principles of product stewardship, we identify 

the risks and environmental impact attached to 

our products during our production processes as 

well as during their entire lifecycle and look for 

opportunities to reduce these. In this context, 

we share relevant knowledge, expertise and 

experience with our suppliers, customers and 

other parties.  
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 Information – We provide our customers and the 

general public with clear information about the 

environmental and safety aspects of our products and 

production processes. 

 
Profit: the economical dimension 
We seek to achieve long term profitability and to contribute to 
the success of our customers, shareholders and other 
stakeholders by entering into partnerships with them and 
jointly creating sustainable value. All these partnerships are 
based on free, fair, transparent, ethical and legally compliant 
business practices, about which we seek to maintain a 
constructive dialogue with the community. 
 
SYNRES business principles on this dimension: 

 Laws and regulations – We abide by applicable laws 

and regulations. 

 Free and fair competition – We value free and fair 

competition in all countries of the world. Therefore 

we comply with competition laws in all areas where 

we operate and have implemented strict policies in 

this respect. 

 Embargoes and trade law – We respect applicable 

trade laws and restrictions as imposed by the United 

Nations or other national or supranational bodies or 

government, and we have implemented strict policies 

to ensure compliance therewith. 

 Bribery – We refrain from any form of corruption 

including extortion and active or passive bribery. 

 Commission payments – We ensure that any 

commission payment, agent fee, etc. is based on a 

real, legitimate, documented service. 

 Gifts – We do not give or accept any gift or favor that 

could compromise or raise doubts about the neutrality 

of the decisions made by ourselves or our partners.  

 Money-laundering and suspicious transactions – We 

refrain from any arrangement which appears to be 

used, or is suspected to be used, for money-laundering 

or other violations of the law. An active policy is being 

pursued to avoid becoming complicit in illegal business 

practices, and suspected cases are reported to 

company management. 

 Transparent accounting – Our accounting records and 

supporting documents truly, fairly and completely 

describe and reflect the nature of the underlying 

transactions. 

 Conflict of interest – Our employees avoid any conflict 

of interest between the company’s interests and their 

private interests and avoid any behavior that could 

raise doubts about their integrity or the integrity of 

the company. 

 Donations to political parties – We do not make any 

payments or donations in kind to political parties or 

their institutions, agencies or representatives. 

 Public dialogue – We seek constructive dialogue with 

politicians and society to pursue our legitimate 

business interests.  

 Use and protection of company property and 

information – Our employees take good care of 

company property.  

 

 


